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Last month’s TrūAge Max promotion, which gave people two free 

bottles of Max when they ordered two cases, helped generate a 

ton of interest and excitement for the iridoid-rich beverage. As a 

result, Max sales around the world saw a big increase during June.

Japan, for example, saw a 157 percent increase in the sales of Max 

cases in June compared to the average amount of cases sold 

from January to May. In fact, the Max celebration contributed to 

about a $1 million incremental sales growth in July. Also, Japan 

saw an 86 percent increase in the new Personally Sponsored 

Premier Member signups on Max, compared to the average over 

the past five months.

Taiwan experienced a whopping 478 percent increase in Max 

sales compared to May! So, it’s no surprise that June was Taiwan’s 

highest sales month of the year thus far. Not to be 

outdone, Russian saw a 500 percent increase 

in sales due to the promo. Australia saw a 

143 percent increase in Max sales over the 

previous month. 

Meanwhile, markets such as Bolivia and 

Tahiti also saw a big increase in sales last 

month thanks largely to the Max promotion. 

June was the highest sales month for Tahiti in 
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a long time, finishing 325 percent ahead of its forecast. Tahiti 

also did four times the amount of sales compared to June 

2018. Bolivia saw an increase in new sign-ups, and finished 

159 percent of its forecast. Bolivia’s sales in June were twice 

the amount as the month prior. 

Canada also saw a spike in sales last month due to the 

promo, while the Netherlands recorded its best sales month 

of the year thanks to the promo. Germany finished ahead of 

its June sales forecast thanks in part to the promo.

Singapore hosted an educational event on AGEs in 

conjunction with the Max promotion, and reported great 

attendance and sales. Max even sold out in Northern Europe 

and Hong Kong! 

Clearly, the Max promotion was as great as Max itself.

As was covered in last week’s newsletter, 
Tahiti was recently treated to a visit from 
CEO Brent Willis and Senior Vice President 
of Sales and Marketing Shon Whitney (if 
you haven’t yet done so, read up on the big 
event and all that transpired). The reactions 
from the many IPCs that were on hand for 
this momentous occasion were all incredibly 
positive and appreciative.

It was an opportunity for Brent Willis to share 
his vision for New Age, and for him and Shon 
to discuss brands and products, markets, 
strategies and more.

“Our CEO Brent Willis emphasized that 
Morinda and New Age should have more 
respect and love for the islands of Tahiti and 
Tahitian Noni,” said Tevai Haumani. “With 
him as CEO, success will be shared with all 

shareholders. As IPC ‘owners,’ we all can be 
shareholders of our success.”

“What an amazing opportunity of being a 
shareholder of a global success with New 
Age!” said Jacqueline Tanihaa.

“I am excited about all the announcements 
and I love what I heard [during the event],” 
said Arai Tuheiava.

“During this meeting I felt not just an 
impression, but a reality,” said Maire Pang 
Fat. “It was remarkable! I could really feel 
the success to come for Tahitian families 
thanks to Morinda/New Age. I can’t hold 
it for myself, I am hosting a meeting [right 
away] with some IPCs to share with them my 
excitement and my vision.”

TAHITI THRILLED BY VISIT FROM CEO

https://morinda.com/filestores/ll/ll9P8WCTQDmxZ887kHFh/Morinda%20Honors%20-%20June%2028.pdf
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IPC PROFILE: CLAUS AND 
SABINA WOLKERSTORFER
Austrian IPCs Claus and Sabina 
Wolkerstorfer have a unique approach to 
sharing Tahitian Noni Juice. They don’t ask 
customers if they’d like to drink the juice, 
but rather tell them to drink it. After all, they 
understand the importance of drinking noni, 
having tested it themselves before selling it.

The two became IPCs in August of 2018, 
thanks to word of mouth.

“We often heard of the wonderful effect of 
noni juice, but could not really believe it,” 
said Claus. “Since I was self-employed in 
the health sector for a long time and I kept 
hearing about noni juice from my customers, 
I finally thought, ‘If the demand is there, then 
sometimes I can sell a bottle.’”

However, upon becoming IPCs, they didn’t 
immediately start selling Tahitian Noni Juice. 
Instead, they tried it out themselves and 
shared it with their parents, because they 
wanted to feel the effects of the product 
before recommending it to others. It 
wasn’t long before they experienced some 
wonderful health benefits, and felt confident 
in sharing noni with others.

“We just started recommending the juice,” 
Claus said, “to anyone who told us about 
wanting to take care of their health, and said, 
‘Just try the noni juice – you have a 90-day 
money-back guarantee.’”

Thus started their path to success, and 
they’ve enjoyed seeing new Tahitian 
Noni Juice testimonials roll in from their 
customers. Now, less than a year later, 
they’ve reached Jade Elite. As to what they 
attribute their success to, Claus said, “On 
the one hand our own enthusiasm for the 
fantastic products and for the Morinda 
business, on the other hand the right 
objective and the set focus. But the great 
cooperation with our upline (Enrico Mandl) 
and the Munich team has also contributed 
significantly.”

These two have enjoyed their relatively short 
time thus far being Morinda IPCs. Regarding 
what her favorite experience has been, 
Sabina said, “When others mentioned me, 
that my charisma and appearance changed 
positively.”

As for Claus, his favorite experience was 
attending Leadership Circle in Hawaii earlier 
this year.

“It was our first qualifying trip with Morinda 
to a destination that had long been on 
my travel wish list, and we realized the 
appreciation and respect that Morinda 
brought to us as IPCs.”

Claus summed up what Morinda means to 
them thusly: “With Morinda, we have got the 
opportunity to improve our own quality of life 
on our own, while at the same time helping 
other people to improve their health and/
or their financial situation. That makes us 
proud!”



• Mexico seeing increase in number of active IPCs, in part 
due to weekly trainings held in office

• Russia’s sales for AGE Therapy Gel up 800 percent

• Online orders in Taiwan soar, accounting for 70 percent of 
all orders in 2019 so far

• Western/Southern European region increases number of 
IPCs and customers with purchases by 5.08 percent since 
January

• Poland launches Noni Concentrate and experiences big 
sales

• North America reaches yearly sales goal in June, and sees 
big increase in sales over previous month

• Canadian IPC opens naturopathic clinic with Tahitian Noni 
Juice, hoping to create more conversations about New 
Age

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

MORINDA HONG KONG RECEIVES PRESTIGIOUS 
CARING COMPANY AWARD
The Morinda Hong Kong office just received the Caring Company 10+ year 
certificate, in recognition of years of corporate social responsibility.

The mission statement for Caring Company is “to build a cohesive society by 
promoting strategic partnerships among business and social service partners, 
and inspiring corporate social responsibility through caring for the community, 
employees and the environment.”

Of the 3,876 companies that have received the Caring Company award, just 
more than 30 percent have been awarded it for at least 10 consecutive years. 
Morinda Hong Kong is one such company.

Caring Company’s website states: “The ‘Caring Company’ project is not just 
a recognition event or corporate certification, but a platform for civil and 
commercial officials to jointly build a harmonious society and promote social 
development. To become a ‘Caring Company’ company, it is necessary to 
have substantial cooperation with social service agencies. This is the core of 
the plan. We are convinced that as long as we start a cooperative relationship 
and meet the needs of society, we must be more and more committed to 
bring changes to those in need.”


